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III. AMENDMF MT TO THE CLAIMS 

■ Amendments Marie Herein 

■ Please cancel claims 3 - 4, 6, 10 - 17, 19 - 20 and 29. 

■ Please add new claims 31 - 36. 

• Status of Claims After Incorporation of Amendments Made Herein 

■ Claims 1, 2, 5, 7 - 9, 18, 21 - 28, 30, and 31 - M remain in the application after the 
amendments made herein arc transacted. It is asserted that amendments, cancellations, and 
revisions made herein are made for the purpose of streamlining prosecution in this case to 
embodiments of present interest to the applicants and therefore are transacted without 
prejudice. Applicants specifically retain the right to prosecute such amended or cancelled 
claims in any continuation application, or the like, that it may file in the future, and does not 
disclaim any right to such embodiments. 

■ COMPLETE LIST OF CLAIMS THAT ARE OR HAVE BEEN BEFORE THF OFFICE 
AFTEK ENTRANCE OF THE AMENDMENT S MADE HERF.TN 

The following claims constitute a complete list of claims that ace or have been before the 
office after entrance of the amendments made herein, Amendments to the claims arc indicated in 
accoid With Revised 37 C.F.R. §1.171 . Tn accord with such regulation, the listing of claims set 
forth below replaces all prior versions, and listings, of claims in the application: 
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1 , (Currently Amended) A method over a data iietwoi* for an ^vftttiserto fill order 
an advertisement in an advertising spot which is to be directed t o for a n actv e rfaeittont over a data 
imlwork to b e trOttO»itted to a plu rality of o nfr^aefe target users durinfe tnmmm^iuo o£ « 
motio n picture , said method comprising: 

receiving from said advertiser over said data network inmi t m respect of apluraliivof 
Olio nrmore predetermined profil e constraints, said input pert aining to the desirability in re&ard 
to wich predetermined profile constraint to said adve rtiser of reaching target uacrs possessing 
such predeterminer! pmflle constraint: defining th e one or motPjTfiffoet ucoroj 




ficarchme an i ndivid ual inventory containing profile information related to a plurality of 
individuals to determine a. plurality of torpet users ha ving a i/rofilo encompassing one or more of 
said desired profile constraints: 

doto f imningapric e i br the a dvwtifling s pot uSmjffli g ono or mor s prodqtormin e d 



oo: 



adveriLjo r 'oftOwptanoo, r ejeotioiveg 



ftansmitting to th e odvnrtinur,, ihu piioo for < 
count e roff er 



detennining the cost lu said advertiser forAcceptinff said advertisement i n said advertising 
spot, and delivering the same to sa id phWlitv of target users, based on the decree of 
correspondence for each target user between the t arpel uscr'x profile and the advertiser's desire 
for transmission of the advertisement with respect to eac h of said predetermined profile 
constrai nts. 

2. (Currently Amended) The Aethod of claim 1 , wherein the said one or more 
predetermined constraints are demographic information selected from the ^oup oonm'nting nfl 
i ncluding at least one of M ender, income hobby, and age. 

3. (Canceled) 

4. (Canceled) 

5. (Currently Amended) The method of claim [4} 1, wherein Ao prajnrnnnm pd 
formula said step of detennining c omprises: 
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apportioning a we i ghted si&n i fioanoe to a aatuiotion lovo l, an age- 
M»d a hobby of each of the one or more targ o t users, the canmyon Uivut Lu i nusponding to a 
deman d for oach target usor to roooiv e th e ndvnrtincm c nt. 

accessing an index of r,m:1i of said predetermined const ats associated with each of said 
plurality of target users: 

specifying , by t he advertiser, a coefficient of eacK of said iw^ determincd constraints 
associated with each of khkI nlm alitv of target users: 

determining a demand for oach of ftaid targe/ ufcers based On said index and said 
coeffi cient; 

calculating an individual price for ddrvfrmg ffle advertisement to eac h of said plurality of 
targ et users hnscd cm die demand for that particular thrget usen and 

computing the price for deli vering eaid advertiseme nt to said plurality of tar&ct users 
baaed on the calculated individual pricey 

6. (Canceled) 

7. (Currently Amended) A meth&l for determining a price for an advertising spot 
tor ftaftsm&ing deli vering an advertisement lu one or more targptfisers d uring a moti on picture* 
comprising: 

receiving, from an advertiser overfld ata n etwerk. One or more predetermined constraints 
defining de sired characteristics of <^said one or mure Laiget users that th e advertiser desires t o 
rcooire tho mlvLTLhement to whom saidf advert iser de sires to del iver an advertisement using said 
advertisin g soot; 



P. 08 



tei: 



pi 



searching an individual inventory containing individual p rofile information pertaining to 
a plurality of individuals , each of tho plurality of ind ividuols-as flooiatod vrtxh a profil e; 

comparing each of the tfcoffl oo of tho plurality of individuals to tbr, otic or more 
predetermined constraints to the hm files uf the plurality of individua ls to leeeswnatches besweea 
tho profile- of the plurality ftf flm 1iYi Al » Tn nnH thrt ftff ™ nr mrfrG pnitliil t iraiiiittd nnnntraintn. the 
mate hoo identifying th e ono of mure ta* got wi e ra identify said one or more tar get users who s e 
profiles match the one or more predetermined constraints; 
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d oiunnin i ng from tho mottchoQ a pric e- for t ranmiittinfi - tlio QdvertloomonT to tho onu ur 
moro targ et users baood on apradotQimiaod fonnnln; nml 

riftte rmtntng the cost to said advcrlisci for accen t™ <» said advertisement in said advertisinK 
spot and rtehWmc the same to said one or more targ et users/ based on the de^cc "f 
ffgTCgpnndcac c for each target user between the tamee i user's pmfilrf and the advertiser's desire s 
for transmission uf the advertisement with respect to each of said predetermined profile 

transmitting, to &e said advertiser »ver iha data network, the price for the advertiser's 
acceptance, rejection, cir ciniriLeroffcr. 

8. (Currently Amended) A system for/^rderlng/an advertising spoi fur an 
advertisement for transmission bv a hroadcasten w ooQ dnta nfetwork to bo transmitted to one or 
m oro targ e t imm dor > ng 1rnn^mi c T f i i n n rt'n ^HMii fiRhtm, comprising: 

a broadcast server programm ed config 

receive, from an pHi^gfagl *H™t ^ PT * <bibl network, one or more 
predetermined constraints defining desired chara cterisrfe of &e one or more tarRet users to 
whmo the advertiser desires to delive r said advertisement using said ad vertishm spot, 

search an individual inventory cemtaimng profile mfo urfation related to a plurality 
of mdividualsr oach ol th o plmnl'riy nf individuals haviil64i4>rfjfi fe, 

compare tea said one or more predetermined constraints CO &e said profiles 
information of sa id oMhe plurality of individuals to fooato mntiihm lmlwoon the one Of 
inoro pr o d o t o rm in rd ren-iTirV'i nnri tlir rtrfiW ftf ^ r^™ i ity « f indi viduals, th e 
fflatohes ido i itifyiDg too on e-or more targ e t users identify the o ne ur moie targe* users 
whose profiles match the one ur more prede termined constrainta. 

determine rmm tho match e s according to said ide ntifie d one or more target users, 
the a price for teensraitting delivering ihe advertisement to the identified one or more 
target users b ased on n pruiluletfiunodforraulai aid^oc to a&id advertiser for delivering 
S ajd advertisem ent ifl s aid advertising/soot, and delivering the same lu o ne or more target 
users, based on the degree uf cnmsnonAaree for each target user between the target 
ser 3 * profile and t he adve rtiser's/ desire for trgnttmiggmn of the: advertisement with 
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respect to each of said prerifttanniiicd profile constraints and I fag re lative importance of 
die target user in the ind ividua l inventory to said broadcasxer'o f said advertkernciiL aud 

transmit to the advertiser client over the /data network, die price for the 
ttdvortiSflf'o acceptance rejection, or counteroffer^ 

9. (Currently Amended) A ■ compel lable medium having oomputar instructions 
s tor e d the? eon that whon l oaded i nto a tflfflpujpr system, cam* die computer nyr . t e m An art j gfc 

- A therein that when e xecute d bv a machine, cause 
I selecting an advertising spot, for an advertisement 
more target us e rs during trangn msion of a motion 



with readable medium havum uv ttmcrinns si 
the machine to perform a methoeffor ^ 
o ver a data network to bo trongmfe gdH 



prelum, the method comp r iai 

receiving, from an flHve^fter f&er a data network, one or menr predetermined constraints 
defining desired charar^slk-s »f 4fre one or more target users to whom the advertiser desires to 
deliver said ftdvertiscmc ^fe^rplaofemem in an advertising soot: 

determining a ifrice for the sajd adverjisrfig spot usbg based on die one or more 
predetermined rnWrainu *nd the>rial?vcd esiraHHtv to advertisers ot persons havinR said one 
or more predetermined constraints ; 

dtting, to the said advertiser over the data network, the price for the £flid advertising 

spot; and ; 

eivlng an order from fee ml advertiser over th e data network for &e advertising 




10. 


(Canceled) 


11. 


(Canceled) 


12. 


(Canceled) 


13. 


(Canceled) 


14. 


(Canceled) 


15. 


(Canceled) 


1$. 


(CainrJetf) 



{£*V. 
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17. (Cam-eW) 

18. (Cuircndy Amended) A system fox detaining a price for an advertising spot 
embe dded within motion -picture content comprising: 

means for receiving! from an adverser avtfr a data network, one or more predetermined 
cunslraiuls defining j^red charactcristioa of on/ or more target users that the advorriser d a sm* 
to rcooiye on ad vortiG e ment to whom the advertiser d esires in ikliver an advertisement that fills 
the said advertising spot; 

means for determining a price for tW said advertising spot asiflg based on 4n said one or 
more predetermined constraints inrlndiny ihe relative importance of tho target user to the 
broadcaster nhlift mntent in which said dd v(rtiain i spot is associated and the relative importance 
of the target user to t he a dvertiser: and , 

means for tw*i<mittmg L to B^tfadvcytistta- over the data network, an offer te-the advef&e* 
to pmrMse &e said advertisinfi^tyat the determined price. 



P. 1 1 
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19. (Canceled) 

20. (Cancel 

21. ( 



AmemJ^) /The system of claim ±218, wherein the predetermin e d 
formula aocOUntG for ^xdTrn^L fu/tfeterminmy a price talces into account a supply and demand 



; m the said mdM0rfal inventory. 

d) The swnSm of claim [19] 18, wherein tho pr odotormined 
i(duotn of indj s x valuoo and oooffioionta the means for determining the 



for 4he said plurality Of indivif 

22. (Currently 
formula is tho sum uf th e j 
price comp riscai 

means fo r accea nng an index of each of said predctcra imed nonsnmints a^ociatcd with 
each of said one or om fe target users; 

means for ^p^i^i"?- hv the advertiser, a coefficient of each of said predetCTmniod 
cons traint s Mgnciat ad whh each of said on e or more target users; 

means for deirnnininp a demand for a target user baaed on the index and the coefficient 
of each of the predetermi ned eonfitratnte associated with the target user: 
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means fo r calculating an individual price for drJivcrinft the a dvertisement to a target user 
based on the demand ftir the tarpetuscn and 

means far computing the price fo r dftlivfl riflg the advertisemen t to the one or more tarxrt 
users based on the calculated individual prices, 

23. (Currently Amended) A mediod for an advertiso/to order an advertising spot for 
hti mlveitisemcnt over Q data n etwork- to be tmnDmittod tyono or muris lurflot morn during 
transmis sion o f fl motion piotur e, comprising: 

transmitting to a broadcaster uvttr a data network/ one or more predetermined constraints 
defining jesired characteristic of the one or more ttget users thattho ndvoninur d e sira - to 
iiqjvQ tho advorticomont to whom the advertiser d^Trtes to dcKver an adv ertisement that fills an 
advertising syirtl embedded within a motion mcjiire: 

receivin g, firom the broad caster oyir the data network, an offer fa wn tho hmadoMter to 



p-i^l. whft/ein the nrice is determined by the broadcaster by 



purchase an said advertising spot ar a j 

comparing the one or /bore pr^ej^mincd constraints to profiles of a plurality of 
individuals to looflto m atchcj 
target ttcoro identify larad oserf 




matoh^aduutilying th e on e or more 
match with the one or more 



pmV!ir,in)j|]g ^ constraints, and 

calculating, base d on the idemifie<rone or more target usttiK^i lio price baa e d on a 
pgedotorminod formula, fnr iteliveriiig the advertisement to the identified one or more 
target users : and 

transmitting, to the broadcaster over the data network, an order fur the advertising spot te 
the broadcast er. 

2A. (Currently Amended) The method uf claim 1, further including th e-step-of 
mmpriMnip die steo of transmitting the advertisement within the advertising spot to the one w 
more target users during transmission of the motion picture. 

25, (Currently Amended) The method of claim 1, further including tho otep of 
comprising the xlcn of providi ng, to the ad vertiser over the data network, demographic 
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information chantntBriyjng &e said one or more target users &at-Feceive^ 
identified base d Ot> s aid one or more predeter mined constraints. 

26. (Currently Amended) The method nf claim [4] L wherdn th e pr edetermined 
formula uuuuuuts ft* said determining the price takes into account a den/and for &e said one or 
more target users. 

27. (Currently Amended) The method of daim [4] i, yWherein tho p redetermined 
formula dpuouula fog said dtrfcrmuimg the price takes int o accoilnt a relationship between a 
supply and a demand for the said plurality of individuals in *e sW individual inventory. 

28. (Currently Amended) The method of claimi* L whoroin th e predetermmed 
formuln in l lir nim frf thf rr flirt" vrihirv ^dc^ 

receivin g, from said broadcaster over said data netwofk. defo mf raphic information characterizing 
said one or more target users identified based on said onf or m ore predetermined constraints. 

29. (Canceled) 



|=-'> : ' ;: ' : i'.'"'f 
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30. (Currently Amended) The meth^of claim V, furtha jfioluding tho otop of 

riser <ivcr the data network, demographic 



/, furtherjfifl 
dentified based on the said one or 



comprisi ng th e step of providing, to the ad 
information characterizing said one or mor$ target uscra^ 
more predotenmned constraints- 

(New) The method of Claitr/ 1 wherein said advertisement spot is in a television 



31. 
broadcast. 

32. 

broadcast 



(New) The method of c/aim 7 wherein said advertisement spot is in a television 
(New) The method >of ulaim 8 wlierein said advertisement spot is in a teleivision 



33. 
program. 

34. (New) The article of claim 9 wherein (he machine selects an advertising spot 
within a television program. 

35. (New) The iystcm of claim 18 wherein the advertising spot to be filled with and 
advertisement is located w(thin a television program. 
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program. 



36. (New) The system of^^n23 wherein the advertising spot is in a television 
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